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If You Did Not Tie Up

Your Success With Us-—-

We would not be satisfied with Simmers Service.
We know our suceess is permanent only when you
are successful. It is because of this fact that Simmers
endeavors to make for the market the type of memo-
rial which becomes immediately popular. Ask us
about sizes and prices of the above design.
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A M Simmers . W. Simmers George Simmers :_:
St. Cloud, Minn. E
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Suy you saw it in DESIGN HINTS
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IT’S BRILLIANCE
Travels Before It

I North Star's effulgence, like that of its great
and fixed patron, travels ahead of it.

Into new marts the name of North Star goes,
its praizes heralded by those who have sold it for
vears and when vou get your first shipment of
North Star vou find that the advance reports

B did not tell half the story,

¥

North Star Granite Corporation

L St. Cloud, Minn.

L Willlam Campbell Olat Frick Duave Alexander John Campbell
i President Vice Pres. Treasurer Secretary
)

Say vou saw it in DESIGN HINTS
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It Finds a Kingly Reception

Among the Buyers of the Nation

This might be said of Rex

If Rex means “King” then it is advi

sedly so, be-

cause our granite has the “reqgal” appearance and our

Craftsmen “Crown”™ it with the finest finish.

Rex carries the Magic Wand of inere

ased sales.

Rex Granite Company

St. Cloud, Minn.

Say you =zaw it in DESIGN HIN
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It Makes Up Attractive in the
Superior Line

The above design, using Superior as the material
and Granite City expert workmanship, leaves noth-
ing for either the dealer or the ultimate buyver to ask,
because design, material and workmanship are of the
highest order.

Azk us about sizes and prices on this

Granite City? Granite Company?
The cAhlgrens
St. Cloud, eMinnesota

DRLEN DRRLERIAR LRy

Say you 2aw it in DESIGN HINTS
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For Your Future Success
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United has for vears maintained a service that is ;

of vital importance to every retailer. We have the

designs and the granite and our owner operators 3
guarantee the last Word in Serviee to the trade.

UNITED GRANITE CO. i

St. Cloud, Minn.

Say vou saw it in DESIGN HINTS




It Created a Sensation at Detroit

The above design because of its marked beauty
and unusual distinetion was the center of much inter-
est in Detroit. Visitors flocked to the exhibit to admire
its graceful lines. You are assured of the same high-
class workmuanship and granite stock as you saw at

Detroit, if vou order one of these memorials now

THE HOUSE OF SEVEN BROTHERS

7 Universal Granite Company 7

St. Cloud, Minnesota

Say you saw it in DESIGN HINTS
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No Division of Honors

With RED PEARL

Because RED PEARL finds a place all by itself _

in distinet color and texture. We'd like to have every :

retatler in Amerien become  better nequainted with
RED PEARL

The result would then be a foregone conclusion. :

St. Cloud Granite Works

St. Cloud, Minn.

é
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Say you saw it in DESIGN HINTS
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This Unusual Cross

Treatment Will Sell

3
& s

(08)))]
RANITE St. Cloud, Minn.

Always there 12 a demand for the Cross. And
this demand usually goes to new and distinetive
treatment, of the Cross itself.

The above design brings out an idea in Cross
designing never before coneeived. It iz designed
with the idea of moderate cost, even though the
finish is rich in appearance and beautiful of
execution.

WHOLESALE EXCLUSIVELY

Ggsr.wa's Grewe Granite Co. ng&n

ANDBLAST
ERVICE

Say you saw it in DESIGN HINTS
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FOR csMEMORIAL CRAFTSMEN

Publishd cMonthly” at St. Cloud, cMinnsota
‘DAN B. HASLAM, Editor and ‘Publisher.

$2500 PRIZE FOR BEST DESIGN OF DEALER'S
PRIVATE MEMORIAL.

We are pleased to announce an-
other Design Hints contest that
should prove beneficial and create
a great deal of interest among the
members of the eraft.

We are indebted to our friend
Mr. P. (5. Lamson, Editor of Memo-
rial Merchandising for what we
are about to spring on you.

In an artiele on Salesmanship as
published in his August issue, Mr.
Lamson tells about a high powered
memorial salesman who preached
the “build while you live” idea to
hig prospects so that their relatives
would not be burdened with un-
necessary labor. In other words in-
sure ourselves against a  hickey
marker when our remains should
rest in a Mausoleum. Providing of
course, we lesve more than debts
behind.

You no doubt have read his splen-
did article so we need comment no
further on it than to say that, after
having =old Mr. Rich Man on the
idea of erecting a1 Mausoleum while
he yet lived, he was usked by his
prospect to show his own family
memorial. Unfortunately he was
unable to do this, for up to the
present he had been so busy erect-
ing memorials for others that he
had not had time to take care of
his own family lot (if he had one.)

Moral:—Do not try to sell that
which you prove by your own
actions vou do not believe in, or
words to that effect.

While many of us, if we were
asked to show our own family me-
morial, would find ourselves in this
same predicament, we know there
are many dealers who could have
shown this prospect a real private
memorial, one that is representa-
tive, of not only belief in the in-
dustry but everything in the way
of good design and proportion.

How about it Mr. Dealer? Have
vou as vet sold yourself on the
“build while you live” idea, and
have you erected your own memo-
rial?

If you have Design Hints wants
a photo of it for this Contest.

We are offering s prize of
twenty-five dollars ($25.00) to the
dealer whose design is selected by
the judges as the best we receive.
Good  design, workmanship and
correct proportion will be given
more consideration than price, so
the small memorial design will re-
ceive as much attention as the more
vlaborate one,

The only rules governing ‘the
contest. are these:—All  Photos
should be in Design Hints' office

(Continued on page 12,)
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Monumental Drawing and
Lettering

By Dan. B. Haslam.
THE DAISY IN APPLIED ORNAMENT

Easily recognized and one of the
most beautiful of our wild flowers,
yet the daisy has been used but
little as a decorative motive in
memorial design. The reason for
its seeming unpopularity is prob-
ably because some dealers and de-
signers consider the plant  too
“fussy” in character for pleasing
design, especially in work where
simplicity of detail is demanded.
The fact remuing however that the
plant is easily adaptable to many
pleasing design arrangements and
for this reason if for no other is
given proper consideration in these
articles on decoration as applied to
memorial work.

The flower 15 easy to draw cor-
rectly, easily carved and is orna-
ment enough in itself without the
use of stems, buds or leaves al-
though these parts of the plant are
of such size and shape that they
may be adroitly placed in varied
design  schemes  with  pleasing
effect,

The plant as a whole lends itself
admirably to successful sand blast
treatment of ornament and is more
practical for this finish than many
of the flowers more commonly used
in modern memorial design.

The common daisy, botanically
termed  Chrysanthemum  leuean-
themem, although the reader is not
expected to remember it by such a
name, is a naturalized, floral citi-
zen. It is so common and has be-
come so wide-spread that it is even
better known than most of our

common native flowers. It is more
beautiful in the eyes of those not
engaged in  agricultural pursaits
than to the farmer who considers it
a pest and one that must be ex-
terminated if he would make hay.
It grows in such profusion and mul-
tiplies so rapidly that it often
forms a snow-white floral carpet
over whole fields.

We cannot look at a daisy with-
out its bringing back little incidents
that happened in our childhood
days. We wonder how many of
our readers will reeall the days
when standing alone in the pasture
vou gently plucked the petals, one
by one, saying “She loves me—She
loves me not.” Oftimes our affec-
tion was disproved and being satis-
fied the first daisy had lost some
of its petals, another was tried, this
time bringing the matter to a more
sutisfactory conclusion, The daisy
was a favorite with us then and has
lost but little if any of its popu-
larity with most of us today.

As previously explained the daisy
is 50 common, but little deseription
is needed in this article. The stem
is erect, woody and grows one to
two feet high. The leaves surround
the stem at their bases, are without
stipules, are serrated and are ar-
ranged alternately on the stem.

Natural growth of the plant is
clearly illustrated in Fig. 1 of the
accompanying Plate. The student
in drawing will experience but little
difficulty in successfully reproduc-
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ing this plant in its natural form or
in design arrangement.

Eleven design suggestions are
shown in the lower portion of the
Plate under Fig. 2, Variety in ar-
rangement as well as  practical
treatment ig plainly illustrated in
these examples,

Sketches A and C will serve as
simple corner motives, Sketeh A is
adaptable to nearly any treatment
in finish but as a raised carving in
a sunken panel, has been used on
some modern memorial  designs.
Sketch C i more compact and
best suited to sand blast treatment,

Sketches B, D, E, F, G, H, and
K are suggestions offered as cen-
tral motives in design, although F
and H if made a little narrower
could be used in satisfactory cor-
ner ornament.

Sketch G is possibly a little too
fancy for modern memorial design
unless drawn in very small scale.

The border ornaments as illus-
trated in suggestions J and L are
also a hittle faney but J is adapt-
able to sand blast treatment if de-
tail is kept compact.

Whether or not the daisy will
rove popular remains to be seen.
t i8 not the author's intention to

endeavor to resurrect a plant that
is obsolete in so far as memorial
design is concerned. It is treated in
these articles as an aid to the stu-
dent, because it is the most beau-
tiful of our wild flowers, and if
treated in a careful mamner will
serve as practieal decorative mo-
tive in memorial design.

“I'm sorry, dear, but 1 went into
six stores and they didn't have any
dress goods to match the sample
you gave me,” said the husband
us he sank into a chair. “Fine!
That's just what I wanted to know.
My dress will be unique.”

EDITORIAL

(Continued from page %)

not Iater than November 15, 1926,
The contest is open to retail deal-
ers and retail designer salesmen
only. Only photos of work already
erected will be accepted.

Whether you designed the work
vourself or employed a designer to
do it for you, makes no difference
to us. All we want is n photo of
what you believe to be the finest
memorial in the cemetery, your
own private design.

The prize of $25.00 i= not much,
it must be admitted but there is
always a certain degree of pleasure
and satisfaction in winning con-
tests of this nature, and we hope to
have the same generous support
from our friends that we had in
our letter Contest a short while
back. Please address all communi-
cation to Design Hints, Box 201
St. Cloud, Minn.

TWOULD EXPLAIN MUCH

Senator Watson from Georgia
was quite a figure in his day. And
likewise standing above the “com-
mon herd” so to speak even of the
Senate, rose the figure of Senator
Reed of Missouri. They both en-
joyed a joke and also frankly en-
joyed the anties of new Senators
in their maiden specches. One day
a newly-elected senator was mak-
ing his maiden speech, during which
he frequently pounded his desk
and waved his arms as if in frantic
appeals to his colleagues. “What
do you think of him?” whispered
Senator Watson of Georgia to Sen-
ator Reed of Missouri. “Oh, he
can't help it,” answered Reed. “It
is a birthmark.” “A what?” “A
birthmark,” repeated Reed. “His
mother was seared by a windmill.”
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- IDEA EXCHANGE

Another suggestion for a marker
drain two plans of which have al-
ready been shown, is offered Design
Hints readers by Mr. Jos. C. Me-
Carthy, Elmira, New York. Mr.
MeCarthy's plan is to make a grad-
ual sunken panel on the top of the
marker, cut deep as desired at the
back edges of marker and diminish-
ing toward the front until it is flush
with the polished surface. Asked
how lettering on a marker cut in
this manner would appear Mr. Me-
Carthy states. “It looks better to
me than if all letters were raised
the same height. It gives more of
an impression of the letters grow-
ing out of the marker than they do
when background is cut the same
depth as would be the case if all
raised work were the same height.
My reason for preferring this
“knack” for drainage rather than
the other two as shown in Design
Hints is that it does away with
that look of uniformity that we are
trying to avoid in the monumental
business.”

KNACK NUMBER FIVE
A drawing of the MeCarthy

novel marker idea is shown with
this knack.
“hee

Another knack is offered by Mr.
A. A. Baldwin, Belleville, Kanzas
that i= very helpful and interesting.
This knack relates to the moving

of complete monuments in stock
arrangement.

Mr, Baldwin states that instead
of using two rollers the same size
in dinmeter he places o small rol-
ler in front and & larger one be-
hind. This gives the work a down
hill tendency, and a very heavy
piecce may be easily moved. The
rollers will have to be placed in
the same position each time after
the work has been moved as far as
the rollers will permit.,

“We presume expert setters use
this method, but we have to teach
it to every new man on our force.
They do not seem to eateh the idea
until it is demonstrated”, says Mr.
Baldwin.

It i= just such hints ns these that
help and make this page worth
while, and we are very grateful for
the interest the dealers are show-
ing in our work.

ARMOUR & CO., INC.

In days of old
When knights were bold

And sheet iron trousers wore;
They hved in peace,
For then a crease

Would last five years or more
In those old days
They had a eraze

For steel shirts, and they wore

them!

And there was bliss
Full much of this

For the laundries never tore them.

They sat in the swing at midnight,
But her love was not to his taste;
His reach was but thirty-six inches,
While hers was a forty-six waist.
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