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DESIGN HINTS

NOT BIG IDEAS---
But Ideas That Will Sell.

That's the thought behind Johnson and Gustafson design
service. It is not an inflated, pretentious program —just a
practical plan that will help retailers over the country sell
more memorials if they tie up seriously with this service and
get out of it all that is possible.

We use Rock of Ages granite on our polished work and for
our axed and rock work we wuse Wetmore and Morse and E. L.
Smith Lt. Barre.

Johnson & Gustafson
BARRE, VERMONT

EASTERN REPRESENTATIVES WESTERN REFRESENTATIVES
Mr. Guat, Martenson Mr, H. H. Abrabam
Mr. C. A. Arnold Mr. John Hal
Mr. Jobn L.
SOUTHERN REPRESENTATIVE
Alex, Duncan

Say you saw it in DESIGN HINTS
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To The End of Time--

Ageless brilliance for all the world to see - year after year
with Rock of Ages Barre, telling its own enduring story.

But this is not all

There is the story that we tell of its distinctive markings
and beautiful coloring telling the public for you.

Your Handbook of Newspaper Cuts awaits you. This is
a part of our service to you when you specify

Roc

“THE DISTINCTIVE BARRE GRANITE”

ROCK OF AGES CORPORATION
BARRE VERMONT

Say yu_)u saw it in DESIGN HINTS




DESIGN HINTS

Demiun e 1ET ot /

It Took Leadership

Pyramid’s great volume in 1928 wasn't
due to just luck. There was the kind of
leadership in every item of our work that
made 1t possible.

Pyramid has the kind of granites, designs
and work that makes for
big results.

Pyramid Granite Works

Incorporated
St. Cloud, Minnesota

Say you saw it in DESIGN HINTS
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The Sceptre of Authority
In Better Grade Granites.

[ That is the idea of REX, king of granites. His
dominion extends to every land where the people
insist on the highest type of memorials. We think

Y UE—

vou will be using REX before the end of the vear.
ou might as well start now and get the benefit
| of this increasing business,

Rex Granite Company,
St. Cloud, Minn.

Say you saw it in DESIGN HINTS
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Waldron Shivld & Compuny Design 4478

A Masterpiece In The Making

A masterpiece begins with the
proper selection of designs and
material.

Fingers hunger to work their best on granite finished
by our head-grain polishing.

Ours is a large plant, completely equipped with
machines and skill to do every task well -to make of
every design a memorial masterpiece.

Waldron Shield & Company

Barre, Tt Vermont

Say you saw it in DESIGN HINTS




6

DESIGN HINTS

“A Man Is Known By His Company”

S0 a memorial is known by its granite. The finest design
can be utterly ruined by the improper selection of granite,

SWENSON GRAY DESIGNS

are made expecially for SWENSON GRAY granite, a product
that lends itself equally well to memorials of severe simplicity
or those of more ornate designs.

The John Swenson Granite Co.
Concord, New Hampshire

1. N. Strock, Baltic, Ohio; Fred Haslam, 4019 Kenwood Ave., Kansas City, Mo

Say you saw it in DESIGN HINTS
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Around The Country-

you will find a great variety of Universal products, done
in the distinctive way which Universal craftsmen have.

We have just closed a very good year, because we believed
during the whole course of our relationship with customers
that service and the quality of a product means something.

With a continuation of a policy such as this we are not in
doubt as to what will happen in 1929,

Universal Granite Co.
ST. CLOUD, MINNESOTA

Rup —1U Ind Mich Ohio
LOUIS C, ROEMER

Say you saw it in DESIGN HINTS
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Are Tou Sure
They Know You?

Do they know you as the man who sells memorials or do
they know you as the man who offers new thought to place
the suitable memorial —one who has expert ideas on the type
that should be selected and placed in the family lot?

Victory memorials are trying to put you in the latter class.
We offer a new one each month to give prospects the im-
pression of Victory dealers that they should have.

Victory Granite Company, Inc,
Barre, Vermont

SALESMEN A, A, Hechi, 157.00 Joedan Ave., Chapelle Gardens, St, Albans, L. L, New Yock: E O,
Stander, 1313 16tk Ave., Alisonn, Penna.: . Perry Greene 1517 Thied Ave., West, Birmingham, Als.

Say you saw it in DESIGN HINTS
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Service and ldeas

“Under the surface of most
husinesses and  occupations
there flows the swift strony
current of some fundamental
idea.”

The above is a quotation from
S. H. Geillerup, taken from an
article written for Advertising and
Selling,

It's trite, concise languagie is
emphatic and convineing. It i
accepted as the truth, not be-
cause it is something entirely
new, but because business men
of our times have felt the same
sentiments, although they have
not thought to express them in
just such language.

It is true then that there is
something behind the phrase *‘ser-
vice and the idea.” The first
implies rigid enforcement of a
rule to see to it that the customer
gets everything he expects—and
more.

The “idea,” of course, comesin
the theory of aiding your customer
or those who you would have for
your customers in the disposal of
merchandise on the proper basis,
in selling plans that will bring
greater sales and greater profits
to the business.

Behind every ter enterprise,
therefore, there 1s the enthusiasm,
the imagination, the thought and
planning of an individual.

And if you look deeper into the
motives of the man behind the

building of a business, great or
small you will, no doubt, find
that they are apt to be idealistic,
you will find that the man behind
this whole scheme is trying to do
something worth while.

But no matter what the motives
may be—and we are assuming
that they are invariably just and
of high standard - no business can
continue to carry and grow and
develop without the thought, the
enthusiasm, the planning and the
hard-work of some one individual
behind it. The days of the “be-
hind the counter' sales are over.
The successful business must get
out and develop ideas and con-
structive selling. The world,
through reading national advertis-
ing campaigns and keeping in
touch with the times, expects
it. The man who does it most
successfully gets the most sales.

If this applies to other business
enterprises why shouldn't it apply
to the memorial industry? Of
course the problem of the me-
morial merchandiser is different
than that of other folks but the
same rules will be in effect and
he is subject to the same laws of
supply and demand.

Of course, you can't tie up the
business future in one shot. There
are always the old methods sup-
plemented by the new and gradu-
ally change is brought about.
Methods vary, according to the
kind of business one is seeking.

(Continund on page 16)
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“Musical Angles”

By John Cargill, Designer
With Chas. G. Blake & Co., C(’In'cago, I,

Edilor"s Nole:

In the September 1928 tsawe of De-
wign Hinte, we published on article en-
titled ** Notes on the Old Croes at Canna™
by Mr. Cargill, The article was written
by Mr. Cargill after o thorough review

0
Celtic ornament and a study of the “Muni{

cal Angles” relating to their supposed
wse by the old Irish designers.  The
awthor though that if the monks employed
the intervals of the munical string lo fix
the owutlines of monwments, they wonld
ﬁ:obglihl wmﬂufu'i:lmnlr

nring ormament, ¥ in
auch a manner as f{o indicate melodien.
With thiz thought in mind, Mr. Cargill
prepared  hiz wplendid paper which he

prezentod to ws for publication. Becawse
a part of this article refers to the previows
one by Mr. Cargill, we will republish
those parts necessary in explaining the
illustrations. We previously mentioned
that Mr. Cargill is not only one of the
Joremost dexigners of the country, but a
talented musicion as well or he wonld
not have been capable of so properly ar-
ranging in modern style the mumeal notes
he found in the ornament of the Old Cross

al Canna, Because of » limitations,
we are publisking the arrangement
of Canna No. 1 only.

The Old Cross on the Island of

Canna.

This monument, which prob-
ably dates from the 10th Century,
is located in an old cemetery,
situated in the bottom of a
narrow rlen. near the center of
the small island of Canna. The
island is one of several which
form the parish of Small Isles
off the coast of Invernesshire,
Sc(;tlarl\g. Zoo: hi |

n the upper m ¢ pane
on the front of the sl(:g. are two
crossed animals supposed to repre-
sent the ther, which here
would typify the Resurrection

of Christ.
In the early Middle Ages the
le had a Christian bolism
ounded on the habits of animals.
All this was explained in works
called Bestiaries or ““Books of
Beasts,”” which contained stories
of the lion, the lizard, the charad-
rius, the pelican, the phoenix, ete.
hese stories formed
the basis of Christian
allegories. Only frag-
ments of one Bestiary
in the English langu-
age now remains, “This

was probably translat-
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ed says J. Romilly Allen, “from
Latin into Saxon rhyme of the
same character as Caedmon’s met-
rical paraphrase of the Secrip-
tures.”” The following lines from
the poem of the Panther, as
given in this Saxon Bestiary,
appear to have inspired the sculp-
tor of the panel at Canna, men-
tioned above,

“When the bold animal rises up

gloriously endowed, on the third
day

suddenly from sleep a sound
comes

of voices sweetest through the
wild beast’s mouth."”

If we may be allowed to de-
fine “voices sweetest” as melody
or singing, it will appear as if
the designer intended these inter-
laced lines to symbolize melodies.
The subjects in the two lower
panels present antithesis of the
sorrlg idea, for here we have dis-
cord and strife, as witnessed by
the hold the dragons have on
each other. The panther and
the dragon then, considered as
parts of one composition, illus-
trate the power of sacred song to
overcome evil. Now, if, at either
panther, we trace along the line
which springs from the animal's
mouth and count each inter-
section where this ornamental
line crosses itself or other orna-
mental line as a musical note
and arrange the progression of
notes as a song, we may feel
assured we are simply carrying
out the old artist’s intention.
This is shown in Fig. 2 which is
an enlarged drawing of the left-
!‘:?ndlpanther, referred to as Canna
No. 1.

As Celtic art reached its high-
est stage during the darkest period
in the history of Church song,
s0 we can do no better than con-
sider these notes under the light

given by their contemporary song
—the Gregorian chant.

The Gregorian melodies were
composed in different scales or
modes, each having its special
character, as grave, solemn, de-
votional, expressed in its tonality.

The notation from Canna,
which is from a symbol of the
Resurrection, evidently was in-
tended to give Easter songs of
a joyful character.

Now the melodies composed
in the Lydian, or fifth, G rian
mode, Fa to Fa, have a joyful
character, and so it is the ap-
propriate mode in which to ar-

range the notes from Canna.

The chants in the Gregorian
modes are also characterized by
the succession of certain notes
(different in each mode) called
the principal chord.

The principal chord in the
fifth mode is Fa-La-Do, it is
the prominence of these notes
which give the distinctive tonal
character to the songs composed
in this mode.

That these songs from Canna
were composed in the fifth mode,
Fa to Fa, appears evident. They
each sound the prineipal chord
of this mode, Fa-La-Do, at or
near their beginning. Separately,
these character tones, counting
Fa in each octave, occur thirty-
eight times in one song, and
thirty-two in the other, numbers
sufficient to give the desired tone
quality, and prove the intelligent
musical intention of Canna’s un-
known author,

The fifth mode, when Si is
flatted, becomes the modern major
mode, and as Hurley writes,
“Pieces in the fifth mode, with
Si natural are very rare,” so it
is also proper to arrange the
Canna notation in the modern
major scale.
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The lines Fa, Sol, La, ete, aro deawn through the intersections of the
omamental lines to assist in the (ending

On the stall the line running between the two polata of the clef s U,
or Do, alsn Middie ¢

9 Wath shived Canna Ne |

- . Canna Mol
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Music unlike poetry cannot
prove itself, however, the old
songs from Canna are abundantly
proven to be true music by the
most ancient art ideals. Of course
there is something in these songs
as arranged that we do not know
about; possibly the notes were
never intended for a song with
words. The old Egyptian priests
in invoking their gods, sang on
the vowels an inarticulate song
and this very likely would be the
proper rendering of the Canna
Songs.

LR R
The Old Cross Near Dupplin Castle.

But little or no
music has been re-
covered from the
Ancient or Classic-
al monuments
hence the import-
ance of the follow-
ing. The sketch is
of a 10th century
cross  originally
erected near Dup-

lin Castle, Scot-
and, but now in
a museum at Edin-
burgh. Itis given
here because in
the lowest panel
is carved an old
Scotech musical
svmbol or hiero-
glyphic determina-
i tive of Psalm tune
chant. To find the notes follow
the center line of the bol
and consider each intersection as
a note. This has been done and
the notes arranged and harmoniz-
ed in modern style in Fig. 1.
As no indication is given, the
mode or scale is a subject of
conjecture.

The old artist told a complete
story for besides David with the

harp and Psalm symbol he also
presents the evil spirit which
departed at the sound of David’s

The endless song line is a
conceit from the age when music
was influenced by the orbits of
the heavenly bodies.

ST
Aok~

==

FiG. 1

WHOOPEE!
A Future President,

Max Earl Comolli arrived at
the home of his parents Mr.
and Mrs. Joseph C. Comolli,
Concord, New Hampshire, De-
cember 16th, 1928, weight eight
and one-half pounds. e proud
father in his modest way informs
us that little Max is look-
ing like his mother. To this we
might add that if the little chap
is as handsome as his father,
he will have but little trouble

tting along. Papa Comolli, the

ohn Gilbert of the Granite In-
dustry, is sales manager with the
John Swenson Granite Company,
Concord, New Hampshire. Last
reports indicate that the father
is improving and bearing up well
under the strain on his vest
buttons. We predict a brillant
future for the little boy and we

extend felicitations to the happy
parents.
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“Cop;'ﬁgi;t Shoulder Shruggers”

By Homer Blisz

N EVERY hand, the meth-
odical legal and consistent
work we have contributed
to the development of

legitimate copyright protection for
our craft has been beset and be-
sieged by individuals in the in-
dustry, who have been searching
for the faults rather than the
benefits in the establishment of
this protection.

The subject of copyright is
one of the most profound and
technical legal subjects that we
know of. In our judgment, only
the most skilled of attorneys
sgecializing in this work, and
those associated with Federal
Courts acting on these cases,
have a working knowledge that
could go so far as to attempt
to pass opinions on the memorial
copyright subject, and then, not
until they have made a most
exhaustive legal survey of the
many points entering therein.

Right here and now, be it
understood, that in the last ana-

REGRESS or

lysis, by people whose work has
qualified them to express them-
selves on the general subject
of memorial copyright, that these
persons are not of the opinion
that proper and just copyright
rmbection is other than being
yoth possible and desirable.

We think it is time that retail
and wholesale dealers throughout
the country start tochallenge the
incompetency of the *‘Shoulder
Shruggers” who can give them
the low-down on all about this
copyright business just as easy
as they can guess the price of a
hickey marker.

We repeat that these persons
are not fortified. They are not
justified in their freely distributed
anti-philosophy on this subject.

Outside of being incompetent,
their attitude oft-times takes on
the significance of absolute dis-
respect for perfectly proper laws
established by the government
with the purpose and determi-

(Contivued on page 24)

PROGRESS
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Subscribe to the Course in Salesmanship while you still have the opportunity

at the reduced rate.







