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The Crisp Charm of
Wetmore & Morse Light Barre

The sense of dignity—that fine appreciation
of the fitness of ‘““things well done” which
prompts the erection of memorials, instinctively
choose as their medium the Light Barre of
Wetmore & Morse. Its quiet classical beauty
—its fine texture and even coloring—above all,
its clean, crisp charm, make it the Superior
Granite for memorials, modest or magnificent.
Offer it and see if it isn't the choice of the
majority.

Request our Certificate of Merit.

Wetmore € Morse Granite Co.,

Quarries: BARRE, VT. Main Office: MONTPELIER, VT.
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A Year From Today---

What will you be doing a year from today? Will
you be plugging along trying to sell memorials of just
ordinary granites, or will you tie-up with Emeraltone
and sell monuments of superior granite?

Wire or write today for exclusive territory for the
sale of this flawless, dark granite.

St. Cloud Granite Works

St. Cloud, Minn.

| —  ——
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Choentually

—the choice of the discriminating
prospect, seeking the best in granite,
design and craftsmanship centers on

“Thebest in

Progressive dealers are pepping wp their business and reaping
handsome profits by featuring “The Best in Mahogany' in their
show-rooms.

May we send you specifications and prices on the Hanley
design?

Dakota Granite YWorks

Milbank, So. Dakota

Say you saw it in DESIGN HINTS
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The Harbinger of Spring

As the balmy south winds of Spring waft
across the fields and meadows, new life buds
forth in rvigorous growth, so will the beauty of
design and master craftsmanship of Johnson
& Gustafson memorials bud forth new prospects
and stimulate your business to a vigorous growth.
Ask for sizes and prices on the Howard design
our own exclusive creation and give us a chance
to prove our statements.

Johnson & Gustafson
BARRE, VERMONT

EASTERN REPRESENTATIVES WESTERN REPRESENTATIVES
Mr. Gust, Martenson Mr. H. H. Abraham
Mr. C. A, Arnold Mr. John Haley
Mr, C. D. Bishop Mr. John L. Marsh

SOUTHERN REPRESENTATIVE
Alex. Duncan

Say you saw it in DESIGN HINTS
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Henrg C, Smalley Gr. Co, Ine., Dex, 365

EXCLUSIVE DESIGNS
Are Made For

| the Smalley line of distinctive granites
| that have proven so popular with
the dealers who have tried them.
We particularly recommend
our Pink Westerly for the
Halliday design as shown
in the accompanying
plate. Sizes and
prices on
request.

Royal Blue-Gray Pink Westerly
Royal Dark Red Westerly

—SMALLEY
*

Henry C. Smalley Granite Co., Inc.
64-84 Penn. St. Quincy Adams, Mass.

Suy you saw it in DESIGN HINTS
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. A New Superior Level

HE Demand for Superior Red and Gray
memorials has ‘reached a new level of
volume. The quality of Superior memorials
has added a large score of new dealers in all
parts of the country to its already large
following of enthusiastic boosters.
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May we have the pleasure of quoting on your |
next requirements.

Granite City Granite Co.
The Ahlgrens
St. Cloud, Minn.
REPRESENTATIVES

R, G. KOCH, 316 E 51st St.. Kansas City, Mo,
0. A. RAIRDON, Box 423, Bellefontaine, Ohio
C. H. GRUNEWALD, 314 Eitel Bldg., Seattle, Washington

Say you saw it in DESIGN HINTS
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Striking Contrast!

There is a striking contrast
between the hammered and
polished surfaces of

Ortonville Ruby Red and J. L. Mahogany Granites

And they are superior granites for fine sand-
blast carving too. Note the fine contrast
between the hammered and polished surfaces
of the Roland design, one of our recent crea-
tions. Novel and beautiful sand-blast effects
are made possible as vou will observe in the
carving and two-tone border. Write for
sizes and our special prices on this design.

Ortonville Monument Works

QUARRIES AND PLANTS: CHICAGO OFFICE
Ortonville, Minnesota 1461 Monadnock Bieck

Send all Correspondence to Chicago Office.

CVVCIVCICIICICICICIRN?
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The Kluge mavsolewm execuled by Chas, Bianchi & Sonx
for the Otto Reich Monument Co., Forest Park, Illinois
and erected in Waldheim Cemelery.

s paeta

~

/ HE overwhelming preference so
generously accorded Bianchi me-
morials by the foremost dealers
of the country is the inevitable
result of an instantly recognized
superiority in quality. Quality
means a great deal when vou know
the record behind the promise.

Sole Agents For

SALISBURY |N. C.| PINK GRANITE

A Perfect Product

<= =2 O I

Write for Prices and Information on

Sawed or Polished Slabs Finished Monuments
CHARLES BIANCHI & SONS
BARRE, Manufacturers VERMONT

Say you saw it in DESIGN HINTS
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Published Monthly at St. Clond, Minnesota
DAN. B. HASLAM, Editor and Publisker

Unit Number Ten

We have just glanced through
Unit X on Memorial Salesman-
ship and Management and have
found therein a few items of great
interest to those who are strug-
gling with the matter of contract
sales and other forms of credit.

This Unit has particular ap-
plication to the memorial industr
as it stands just now and we think
the booklet contains the solution
of many perplexing problems of
the average craftsman, or at least
those who are making an honest
effort to bring about the right
kind of selling methods in the
industry.

The great difficulty with all
of us is that we fear what our
competitor might do, whereas
if we just reasoned it out we
would find the competitor in
substantially the same frame of
mind and Ke is not doing any-
thing knowingly to tear down
the industry.

In an analysis of the uses of
credit this report hooks up the
three important elements in any
business: Sales, Credit and Col-
lections,

And the policy of the retailer
the wholesaler or manufacturer
are inseparable as they effect
one another.

Installment_selling, one of the
disrupting evils of modern busi-

ness is condemned, particularly
as it applies to the memorial
industry and the reason therefor
is apparent. It is hardly nee-
essary to say that it is impractical
for a memorial merchant to sell
on the installment plan because
in the event the buyer fails to
pay, removal from the cemetery
15 unlawful in some cities and the
expense prohibitive.

The average buyer wants only
an honest statement of facts.
If he understands you have a
definite policy of selling your
groduct on a regular open account

asis and that you expect settle-
ment in full when the contract is
completed he makes provision to
take care of it.

Installment selling, started by
some of the country’s well known
luxuries has run its course in
other lines of industry and it is
due to make an about-face. It
is going to do so because the
business man is going to wake up
and decide it is a ruinous policy.
He has seen the cash stores get-
ting the money and the same trade
that patronizes them coming back
to him for more credit when they
have no money.

Let the seller beware! That
should be the new slogan. Let
folks know that when they buy
they are expected to pag, not,
next month or next year, but on
the first of the month following
the purchase.
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Historic Ornament and Modern Design
By Dan. B. Haslam.

This is the beginning of a series
of articles on Historic Ornament
in which beautiful designs of the

are borrowed and arranged
in practical schemes for modern
memorial design and sandblast
execution. We hope this series
will prove as generally popular
as the other articles on ornament
we have previously published in
Design Hints. Only those motifs
we believe to be best suited to
sandblast carving will be illus-
trated, and an earnest effort will
be made to secure past examples
that are attractive in outline,
symbolic and applicable to modern
memorial design.

Three or more sketches of
finished designs showing contour
and surface enrichment will be
illustrated in each plate along with
completely rendered details of
other design suggestions. Believ-
ing our illustrations will be most
anreciated, and the finish more
clearly defined by rendering them
in wash instead of pen and ink,
we have carried out this thought
in preparing the accompanying
Plate. Variety in arrangement
or side decoration, central motifs,
rosettes and borders are also
shown in the sketches in our
plate.

EGYPTIAN

In all styles of Art with the
exception of that of the Egyptian,
we can trace a rapid ascent from
infancy, founded on some by-
gone style to a culminating point
of perfection, when the forei
influence was modified or dis-
carded, to a period of slow linger-
ing decline, feeding on its own
elements. In the Egyptian we
have no traces of foreign in-
fluence, and we must therefore

believe that they went for in-
spiration direct from nature.

The types of the Egyptian
ornament are few and natural,
the representation is but slightly
removed from the type.

The chiefl water plants are two,
the papyrus and the lotus, sym-
bolizing the food for the body
and the mind. The papyrus was
a kind of reed bulging somewhat
at its base and surmounted by a
flower, which, originally bound
into a bud, finally opened to show
a profusion of little blossoms at
the tips of stems springing from
a common center at the bud's
base. Papyrus stalks in a bundle
were the inspiration of a common
column form.

The lotus and the papyrus
together with the palm branch
with the twisted cord made from
its stems, and the feathers of
rare birds, which were carried
before the king as emblems of
sovereignty are the few ty
which form the basis of that im-
mense variety of ornament with
which the Egyptians decorated
their buildings and many other
works of art, even to small articles
used around the home.

While Egyptian ornament was
more natural in shape than other
types, their representation was
architectural rather than true nat-
ural form,

The ornament is of three kinds;
that which is constructive, or
forming a part of the monument
itself; that which is representa-
tive but at the same time conven-
tionally rendered,and that which
is simply decorative. In all cases
it was symbolie. The lotus flower
not only symbolized the life giving
power of the Nile, but also im-




11

DESIGN HINTS

Seae - - o ORONIR ) )
. 2




12 DESIGN HINTS

mortality. The Nile was also
symbolized in the wave-like zig-
zag ornament. The palm was
sacred to Osiris, god of death.

The crowning member or cor-
nice of an Egyptian building was
decorated with feather ornament
which appears to have been an
emblem of sovereignty.

Animals appeared more often
in sculpture decoration than in
ornament proper, as did the hu-
man figure; but the winged dise,
emblem of divinity is important;
also the vulture symbolic of
motherly care, sacred to Mut, the
sun god's wife. In Egyptian Art
the soul was represented by a
little bird.

The architecture of the Egypt-
ians is thoroughly polychromatic,
—they painted everything. They
dealt in flat tints and used neither
shade nor shadow, yet found no
difficulty in conveying to the
mind the identity of the object
they desired to represent. They
used color as they did form, con-
ventionally.

The colors they used were
principally red, blue and yellow,
with black and white to define
and give distinctiveness to the
various colors,

—Plate 1—

Three interesting designs are
illustrated under numbers 1, 2
and 3 in our plate. We have sug-

ested polished finish for the die
in Sketch 3, but this would appear
well all hammered, and the others,
which show hammered surfaces,
are not too ornate for inexpensive
polished designs.

The ornament as shown on each
of these design suggestions is
illustrated in large size below
each sketech and lettered A, B
and C. Sketch A shows the
papyrus flower in combination

with the lotus and its buds rising
from a lotus shaped vase. The
papyrus is merely outlined on its
outer edges, and parts of the
flower darkened with carborun-
dum. The surface between the
stalksis sunken, and the petals of
the lotus vase are finished likewise.
The narrow outline around this
sinkage creates a most attractive
appearance,

The lotus plant and its buds
are illustrated in Sketch B. This
flower is also raised in a sinkage.
The panel containing the wave
ornament is blown darker and
creates a pleasing contrast with
the hammered surface and some-
what softens the incised lines of
the wave ornament.

The fan made of dried leaves
is shown in Sketch C. This
ornament together with the border
of feathers makes a very attractive
central motif, particularly for tall
designs. The feathers in this plan
are darkened.

Sketch D is a representation of
the payrus growing in the Nile.
This is an attractive plan for side
decoration. Sketch E represents
a full-blown lotus and two buds,
bound ther with ribbons, the

of the Capitals of Egyptian
columns. The small petals of
the flower are raised in a sinkage
with the centers sunken. The
three large petals as shown in
the sketch are outlined and dark-
ened in the center.

Sketch F shows the papyrus
flower in combination with lotus
buds. This ornament is merely
outlined and shaded. It is es-
pecially suitable to tall designs
as a central motif,

Sketeh G and H illustrate two
very popular Egyptian rosettes.
Sketch G represents the lotus
flower and its buds, and H repre-

(Continued on page 24)
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Labor Lost

“You folks don’'t need a maid,
yvou need a mechanie,” said a
friend of mine to some people
who had been showing him
through their home which was
equip with every possible de-
vice for saving labor.

“Yes,” said his host, “we
have saved so much time with
all this machinery that now we
have time to kill.”

That is a wide-spread disaster
in America today. We have so
much leisure time on our hands
that we are driven almost crazy
to find new ways to spend it,
with the result that most of our
entertainment is killing time.

Americans use more labor sav-
ing machinery than any other
people under the sun. Eleetrical
appliances, gasoline engines, power
machinery and rapid transporta-
tion have combined to make the
working day shorter on American
farms and in American factories
and homes than anywhere else
on the planet. Europeans marvel
at the short working day that pre-
vails in the United States.

But it is a very serious question
as to whether this short day is
Broducing much satisfaction.

eople who have no knowledge
of how to use time get no benefit
and little satisfaction out of lei-
sure.

Men who have nothing else
to do invent some silly champion-
ship contest for the entertain-
ment of others who have less to
do. A few months ago it was a
flag-pole sitting championship
with a dozen men sitting idly
astride of flag poles and thousands
standing idly by and looking—
at nothing in particular.

Then came the coffee-drinking

championship, the gum-chewing
championship, and now the mara-
thon dance. Thousands are sit-
ting day and night watching list-
less and half-conscious individuals
stay on a dance floor in an en-
durance contest which determines
nothing more than the question
“Which one has the best feet and
the smallest brain?”

It is doubtful if we have ever
had as senseless and useless enter-
tainment as at present. All the
jazz tunes are exactly alike, Mov-
ing pictures are monotonously
trivial. The dances are univers-
ally ugl{. One phonograph record
is just like all the rest.

Of what use is it to labor and
save for the of buying
cars which will take us at the
rate of sixty miles an hour to
places we don’t care to visit,
past scenery we don’t stop to
appreciate? Or of what use is
it to struggle through hard labor
if we are not prepared to really
appreciate the opportunities for
culture, education, soul growth
and mind filling which the leisure
hours offer?

A book that makes us think,
an hour’s study on a problem of
the Selling Memorials, thirty min-
utes with a magazine full of facts,
an evening by the fire with a
companion who can talk intelli-
gently—these are the things that
make leisure pay.

Blessed is the man who knows
how to make an hour of leisure
show a real profit.

b B R

If we live long enough we find
that other people are very much
like ourselves.







