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LEIGHTON

Observe the Lines
of the Leighton Design

You see in this new creation the same refinement and dig-
nity as exemplified in all Sanguinetti designs and craftsman-
ship.

It is only just another with Sanguinetti, vet it brings
forth a new appeal to the memonal world.

We shall be pleased to send you sizes and prices on this
exclusive Sanguinetti design. A beautiful memorial, yet one

that can be furnished in substantial sizes at a very moderate
price.
Monuments Mausoleums Carving Statuary

Sanguinetti Brothers, Inc.,
" GRANITE MANUFACTURERS
Barre, Vermont
SUPERCRAFTSMANSHIP IN GRANITE

Suy you saw it in DESIGN HINTS
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CLASSIC DIGNITY

Fitting the quiet charm of old world architecture, or follow-
ing with intuition the spirit of modern design, Wetmore &
Morse memorials find an ever widening preference because
of their adaptability and effectiveness in any style or period
of architecture.

Specify Wetmore & Morse Granile in your
next order (o the Barre manufacturers and In
assured of complete salinfaction by request-
ing our Cerlificate of Merit

Wetmore €& Morse Granite Co.,

Quarries: BARRE, VT, Muain Office: MONTPELIER, VT.

Say you saw it in DESIGN HINTS
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After Memorial Day There Will
Still Be Good Business.

That is, the business will be good if we all maintain the
same speed as we are keeping up now to take care of the busi-
ness,

It is merely a business of transferring the energy we are
putting into getting out the orders on time now to that of a
sane system of selling,

This means merely the taking advantage of whatever
opportunities there may be in our own communities.

Simmers is always anxious to give assistance in this respect
and we hope you will call on us after the Memorial day rush
to keep up the momentum which was started as a result
of this annual season.

A. M. SIMMERS & SONS

A. M, Simmers A. W. Simmers George Simmers

St. Cloud, Minn.

50 SHE RS e T et ¥ 2| i J

Say you saw it in DESIGN HINTS
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The Ofhce Boy Says:

EY ain’t nobody in the office this week because theys’

all out in the shop helpin’ to get out the tombstones

—we got so many orders. So I'm the Boss in the office.

I asked the boys for the ad for Design Hints and they
told me theys' to busy. Al is doin” more cussing than ever
these days 'cause he can't get production as fast as he'd like
to even with workin’ overtime on the whole crew. Alfred
says he never saw so many kinds of letters and some of them
looked as strange as the song of the Vulgar boatman—1I know,
I saw ‘'em myself. Even Carl is workin' now. He
doesn't have time for the gas attack. 1 hope business keeps
up this way and they leave the office to me because its a cinch
and maybe I'd become the reglar boss and have my own
typewriter. 1 won't have none with red hair—1 like the
little ones-—1 think they call them portables. Anyway theys
the kind you kin put in a little satchel-like just like you do
your Victrola that you take along when you go fishin’ or campin’
out. That’s the kind of a typewriter I mean. And if I had it
I'd sit down and write everybody a letter tankin' them for
the business they been sendin’ in. Not because it made any
difference to me, but because Al and Alfred and Carl are so
h;{)py that maybe I'll get a raise if 1 keep on runnin’ the
office so well. If 1 don't theys all dumb dodos. So long and
you better resolve to

“Grow With Grewe”

wwes  (Grewe Granite Co. Sggg:on
00

D WHOLESALE EXCLUSIVELY ANDBLAST
ERVICE

e e St. Cloud, Minn.

Say you saw it in DESIGN HINTS
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. New!

Modern ideas in design are fittingly exemplified in the new
creations of Hebert & Ladrie, and they are prepared with a
full knowledge and appreciation of the requirements of the
average dealer. Unostentatious, yet exceedingly attractive in
their simplicity of contour and ornamentation.

We shall be pleased to send you sizes and prices on the
HEBERT design; one of our new creations,

Sandblast Specialists
BARRE, VERMONT
LS . oy S {‘i

Say you saw it in DESIGN HINTS
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A view of the Dakota Geanite Works Quarry

Business!

is very good--thank you! We are rushed to the
utmost 1n filling orders for

“THE BEST IN MAHOGANY”
Dakota Granite

because of its constantly increasing popularity
among the dealers.

You too, willifind it different and we invite your
early inquiry.

Juarriers i
Q Manufacturers W

Dakota Granite Works |

Milbank, o2 So. Dakota

T TSI P gL v I v o ESa T e
Say you saw it in DESIGN HINTS




Lol ye

i ‘,.’-‘__3—? e o s T

DESIGN HINTS 7
T E PR3 3 Tl 3§ B R TSI 1) ey waosﬁéﬂmﬁ-ﬂ

i

Za

_____‘\\:"l__ -

s

PERRINI

| AD T

What Have You Done With

Your Pyramid Creations?

IS e 3 Cron T S T T

S

Every month we get re-orders from some of our active
accounts. They tell us that the line gives them a good variety
of distinctive granites and good design.

These people have for the most part kept our place run-
ning overtime to take care of the spring deliveries.

We are confident that there are many others looking for &
just the kind of a proposition PYRAMID has to offer and we
know they will welcome it if they give us a chance to explain.
The way to get it is to ask for it.

Pyramid Granite Works

Incorporated

St. Cloud, Minnesota

Say you saw it in DESIGN HINTS
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. We Wonder If This Design

Will Equal The Goodman?

Last month we showed the Goodman design in this publi-
cation. We received many favorable ecomments on it and
many of these developed into good orders,

This month we are showing the Ruandall design and
we anticipate just as much of a return on it as we had last
month in the Goodman.

It is our desire to give to the trade the kind of memorials
that will be both appealing and salable and we have tried to
maintain a high standard of excellence without going into
heavy costs.

We use E. L. Smith's and Wetmore & Morse
axed and rock work and Rock of Ages for polished work.

qramiies for

Johnson & Gustafson

BARRE, VERMONT
FEASTERN REPRESENTATIVES
Mr. Gust. Martenson Mr. 1L B Abrabam

Mr. C, A, Arnold Mr. John Hale
Mr. John L. Marsh

Say you saw it in DESIGN HINTS

WESTERN REIFRESENTATIVES
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FOR MEMORIAL CRAFTSMEN

Published Monthly at St. Cloud, Minnesota
DAN. B, HASLAM, Editor and FPublisher

MEMORIAL DAY

When General Logan, less than
three-quarters of a century ago,
issued his famous proclamation
calling upon the nation to observe
Memorial day even a man of such
far-seeing propensity as he could
hardly prophesy the result.

He did not know, perhaps, that
the American flag would be flown
in many foreign climes where this
day is observed. He did not know,
we venture, that in the ages to
come this would be looked upon
as one of America's greatest,
most  revered, most respected
national holidays the day of re-
membrance,

Today, after more than 60
years the solemnity of this day
the swelling pride of its people in
her heroic sons— grows stronger.
We see in humanity the splendid
act of baring and bowing heads to
the somber notes of retreat or
taps thrilling from the bugle.

In these hours when we go to
the cemeteries of the nation to
pay respect to our honored dead
we seem to fall in and over
the length and breadth of the
nation there is the same cadence
of step, the same thought of the
living for those who have sailed
the mystic ship of adventure to
the ports of a new life.

All of us seem to be imbued
with the atmosphere of this day.
We look back on the events of

history and there passes in review
before our mental vision the men
who have made America. We
see the struggles of those early
settlers who came to these shores
to gain ecivil and religious free-
dom. We see the tea party and
the grave crisis and great risk
of a young and paupered nation
signing the declaration of in-
dependence; we see the minute
men step into their places in old
Virginia or Massachusetts or
Maryland; we see the siege of
Philadelphia and Valley Forge.
We see the bloodshed oly Gettys-
burg and the great triumph of
this historic incident; we see the
triumph of the union and the suc-
cession of American campaigns,
turned victorious because of their
ennobling prineiple, and then we
see the sons of the sons of Bunker
Hill, crossing the Atlantic in
defense of world freedom.
These are only a few of the
traditions of America—history
runs over with them-—but they
mark the progress of the nation
and that progress, of course, is
based on the traditions of the past
for philosophers have wisely said
that no nation could long endure
without traditions. It is in time
of great national stress that the
traditions of a nation, called into
view, engage men in the business
of making t personal sacrifice
for a splendid purpose.
Continved on page 209
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Timely Hints

Suggestions for Advertising Copy.
Copyrighted 1928 By Dan, B. Haslam.

sponse to our previous article
on suggestions for newspaper
advertising, we believe this
series will prove as interesting
and beneficial as many others
shown through the pages of Design
Hints. We are encoura to
continue because of the interest
manifested by so many dealers
and we trust the succeeding arti-
cles will merit the same generous
support from our friends in the
. 2
In preparing this series of ad-
vertising suggestions and the arti-
cles in connection with them, we
do not pretend to be expert
advertising display eritics, any
more than we feel justified in
making an attempt to tell suc-
cessful retailers how to run their
businesses. We believe there is
much room for improvement in
dealer advertising and particu-
larly in newspaper display and
unlike those who merely eriticise
and offer nothing in the way of
suggestions for improvement, we
are trying to better conditions
without wishing to appear too

JUDGIN(} from the dealer re-

critical of what has n done
in the -3
We have our own ideas, of

course, as to just what is con-
sidered good and poor advertisi

on the part of the memori

dealers, but we do not expect the
trade to accept our views as final
by any means. We mention this
particularly, because since publish-
ing our previous article, we have
received several newspaper clip-
pings from various dealers for
criticism through our pages. In
every instance, these are com-
petitor’s ads. As we do not wish

to incur the animosity of many of
our good friends, we think it
advisable to refrain from openly
expressing our opinions or criti-
cisms regarding these particular
ads, for it is much easier to make
an enemy than it is to hold a
friend.

The excessive use and varied
manner of handling the word
“Price” in all these ads, however,
is quite distasteful, unnecessary
and entirely out of place. “We
are offering memorials this season
at unheard of low prices.”” *'So
and So's monuments are sold at
a lower price.” ‘‘We are offering
all our monuments at a 50 per
cent discount until the entire
stock is sold.”

Price! Price! Price! We do not
believe a prospect for a fair-
sized memorial ever was or ever
will be attracted to the dealer
who has nothing but cheap me-
morials to offer. And if the
growth of our industry depends
upon the memorial prospect who
is looking for something cheap
then there is little hope for the
future.

The better class of people gener-
ally, and by the better class, we
do not necessarily refer to the so-
called elite, are not interested in

urchasing cheap merchandise.

he men pay $5.00, $10.00 and
$15.00 for an ordinary hat when
there are thousands of styles avail-
able at $1.50, $2.00 and $3.00. All
wool (?) suits are advertised at
$10.00 and one ecan purchase
them tailor made at $22.50 from
several of the large mail order
houses —yet how many of us care
to take a chance. They may be

(Continuod on page 140) '
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NAME OF DEALER HERE

—
MONUMENTS OF THE PAST-

The Parthenon

Out of the eradle of the Old World's
greatest  eivilization  hare come many
tnupiring monuments, bt neither monu-
ment nor tomb can compare with the
finighed beauty of the Parthenon of Ancient
Athens. It was buill when Athens waz
at the peak of ils cultural supremacy.

It survived practically intact from the
Sfourth century 5 C. until 1687 wlum an
unfortunate explogion destroyed forever
much of ils oniginal beauty. St’ncr that
time portions of the famous frieze by
Phyduu have been removed for preser-

in the British Musewm and every
oﬂ has bern made to save what remaing

or
oday t't slands still glorious in ils
suggestive beauty, golden-greyed against
the Greeian =ky, a monumen! fto an
artigtic culture which has never quile
been equalled.,
bk o

The uxm{tle yet undying grace of the
Parthenon has given our modern world
continual inspiration. One sees it re-
peated everywhere in modern buildings
and decoration.

It can be put to no more beasutiful
use than in the denifn of permanent
granite memorials. nded with mod-
ern design ideas it has created some of
the most beautiful monuments we have
to offer.  Will you let us show you these
designs? It puts you under not the
slightest obligation,

Just call us by phone (phone no.)

Address,

Copyrighted 1925 by Design Hints
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Mausoleum Construction

By GEORGE BROOKS
Designer for the Melrose Granite Co,
Article No. 6

HE following is a sample

I copy of the general specifi-

cations for a mausoleum,

which with the drawings
automatically becomes a part of
the contract.

These specifications and ac-
companying drawings shall form
the basis of an agreement for the
general work necessary for the
erection and completion of a six
erypt mausoleum located on the
family lot of Mr. John Doe, in
Mt. Hope Cemetery in the City
of Freemont, 1l

The term (contractor) used
throughout will be the person or
firm undertaking the general work
in the construction of the build-
ing as a whole. The word (owner)
refers to the lot owner or the
gg:-ty for whom the building is

ing erected. The word (work)
ghlall include all labor and mater-
ials.

Where are given on the
drawings, they shall be followed
in preference to scale; where
figures are not given the draw-
ings must be scaled accurately
and followed according to scale.
All sub-contractors Il verify
their dimensions with each other,
and with the general contractor
in order to avoid confliction and
misunderstanding.

The contractor shall maintain
adequate protection of all his
work from damage, and shall
protect the owners of adjoining
property from any iniury arisingin
connection with contract.
The contractor shall maintain
such insurance as will protect him

under workmen’s compensation
act, and he shall also carry both
contingent and liability insurance
which will proteet the owner and
the contractor from any other
claims for damages for personal
injury, including death which may
arise from operations under this
contract,
Ezxcavations

The Contractor will accept the
building site in its present con-
dition and will remove all ob-
structions now on the site whether
above or below the surface so that
the work under this contract can
be properly executed. Excavate
all earth or other materials neces-
sary for the foundations and foot-
ing as shown and specified in the
drawings, and leave clean and
level to receive the concrete,
After the foundations and foot-
ings are completed, the excava-
tions shall be back filled with
earth, using same earth taken
from the excavations and debris
of anCy kind will not be permitted.

onerete and Cement Work

All foundations, area wall and
sub-floors are to be of standard
Portland cement, of good clean
sand, and crushed rock, or screen-
ed gravel, in the following mix-
ture,

Portland cement one (1) part
Sand £ three (3) parts
Crushed Rock._ five (5)

All concrete shall be thoroughly
mixed before the water is added
and just enough water used so
the concrete will flow sluggishly
into the forms.

(Continued on page 26)
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‘Ghe Salesman (Pourageous
By Edgar A. Guest,

He came in as a salesman, head erect he said to me:

“I am selling here a product which I think you'd like to see.
It's a handy thing for men folk, it's a useful thing for wives,
It's a clever new invention made for sharpening carving knives."”
And I paid to him a dollar without giving it much thought,

But I've learned some things about him, since that article I bought.

He sold me on the merits of the thing he had to sell,

Never let me guess that morning what a story he could tell;

I thought him somewhat better than the common run of men,
But the burden of his sorrow wasn't even hinted then.

We were just two busy mortals working out our litle lives,
I a writer, he a salesman of a thing for sharpening knives.

Of the losses he had suffered, not a word he spoke to me,

He came to talk on business, not to ask for sympathy.

He was down through grim misfortune, as I later came to learn,
But was fighting for existence till the wheel of luck showld turn,
And was just too game to whimper any sad and sorry tale—
On the merits of his product he would make or lose a sale.

So I hail that fellow's courage and I mark him as a man,

One too big to ask for business on the common beggar's plan.
No apology he offered for the thing ke had to sell,

He would not affect my judgment by the sorrows he could tell,
And I give this illustration of one brave man I have met

Who would not display his heartaches for the business he might get.

From the book "The Light of Faith,"” Copyright 1925,
Reprinted by permission of the Reilly & Loo Co., Chiengn.
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Successful Granite Salesmen.

He makes hiz friends by being one
Anduhu ip men rely.
dadlhdndhdmu
"/&a-n.ba-::w gwide.
riendly presence brings o cheer
Thal makes the day seem wondrows fair;
thaaylbin‘:dm

“Hank™ ix a friend to oll.
(A pologies to Will Taglor in *The Rotarian™)

ERE you at Cleveland, tun shaking hands with
WDenver Columbus, the'?iatinguished gentleman

field,
Buffalo, St
Paul, Milwau-
,Des Moines,
Washington or
other annual
Design  Shows
of the Memorial
Craftsmen of
America? If,
ao, you surely
“Hank".
You could not
escape him,
re you a
dealer in Illi-
nois, Wisconsin,
Minnesota, the
Dakotas, lowa,
Nebraska, Kan-
sas, Missouri,
Oklahoma or
Texas? Yes?
Well then, you
are indeed
fortunate, for
if you have not
already met
him, you will,
because thut
territory is
Hank's regular
route and he is
likely to drop
ln on you al
time.
0 those less

portrayedin the

;chc‘gmpanyt
,we deem
a distinct honor

and u vnlego
to p;abled

Melrose Gran-
ite Co.,, St
Cloud and sales-
man “extra-
ordinary.”

We are still
patting our-
selves on the
back for our
success in pre-
vailing  upon
this husthng,
busy and ex-
tremely modest
gentleman  to
sit long enough
for us to secure
a photo. This
was last ae-
complished in
1492, when, as
he states, he be-
gan his career
as a salesman,

Henry C.

Kalkman was

fortunate dealers who have bormn at Richmond, Minnesota,
never been afforded the oppor- sometime soon after the end of the
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Civil War. Had he been born a little
sooner, this war would not have
lasted so long.

After receiving his education
at the St. John's University,
Collegeville, Minnesota, Henry
entered the mercantile business
at Melrose, Minnesota.

In 1906, he became interested
in the firm of Lukemeyer Bros.,
Anton and John, who were then
engaged in the manufacturing
and retailing of memorials at
Melrose. This partnership led
to a change in the policy of the
firm, from a retail to a wholesale
basis, and in 1911, they incor-
porated the business under the
title, Melrose Granite Co,, Mel-
rose, Minn. Mr. Kalkman was
made Secretary and Treasurer of
the new corporation, which office
he still holds.

In 1915, the firm built a huge
plant at St. Cloud, Minn., and
the business has been conducted
from that point ever since.

For years, Mr. Kalkman was
the only man on the road for
his company, and its remarkable
growth is arﬁely attributed to

orts and devotion
to hxs work. He is popular with
the trade, as proven by his ex-
ceptional sales ability and popular
with the men in his em‘) g
because he is honest, unselfis
kind, generous and a true man's
man. The writer knows whereot
he speaks, for he was
to work for him for eight of the
most enjoyable years of his life,
previous to engaging in his present
work.

Henry has attended nearly all,
if not all, of the annual Design
Shows, promohed by the retml
association. He is always good
natured, always in a hurry, always
bual_{ and always too warm,

e early dmplayed uncanny

business ability and shrewdness
as a boy in school. The story is
told of him, that he and the
other members of his class were
told to figure the interest on
$7265.49 at 29,. Henry made no
effort to solve the problem. When
asked the reason for his indiffer-
ence, he said, *“I'm not interested
in 29."

Henry or “Hank”, as he is
lovingly termed by his friends,
will be at Chicago. You need not
look for him—he will find you if
you are there,

Timely Hints

(Continued from page 10)
all that is claimed for them, but
personally we would rather pay
a little more for a suit as as
the one worn by our next door
neighbor.

We pride ourselves in the fact
that we are not compelled to buy
or wear cheap clothes, or live in
the cheapest house on the cheap-
est street in the town and we are
just ordinary fellows like hundreds
of thousands of others of moderate
means and ideas.

The present dpru:e on good
diamonds we understand is from
$600.00 up a carat. But we do
not need to give the wife a genuine
diamond for her birthday. Wool-
worths offer a splendid variety
to choose from at ten cents and
we feel sure they will mateh pe
fectly the 69c¢ hat and $12 98
suit we have already ordered
from Rears-Sawbuck. In the pic-
tures they look just as good as
the suits our local merchants
charge $75.00 for, and we know
they are—not.

Most of us pride ourselves in
our ability to provide the good
things of life for our families. We
want them to look as prosperous
as the families of other successful
T {Continued on page 241 =
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The Plant of the Hanson Memorial Co,, Mankato, Minn.

We are pleased to have the
opportunity of illustrating the

anson Memorial Co., in Man-
kato, Minn., one of the pro-
gressive memorial shops in the
middle western territory.

Mr. Sam. 8. Hanson, proprietor
moved to Mankato January 1,
1927, from Waseca, Minn., where
he operated a shop for 16 years,
and purchased the above location
of 92 x 140 feet on Front street
which is the principal business
street and slightly over one mile
long. It curves easily just in
front of this property thus mak-
ing it visible to traffic in either
direction which is an advantage
not often found. The brick cut-
ting plant in the rear of the prop-
erty is 72 x 22 feet and is fully
equigped with traveling crane,
sandblast, two surfacing machines
and is comfortably furnace heated.

The display of memorials shows
attractive arrangement and the
yard has cement walks and is
landscaped for flowers and shrubs.
Mr. Hanson plans to build a
modern show room with full
plate-glass front on this site soon
which will be very distinctive and
a credit to his city.

He is an active member of the
State and National Memorial
Craftsmen and a staunch advo-
cate of the principles adopted for
the improvement of the Art and
business methods. He is active
in civie and church affairs and is
always ready to contribute freely
of his time and means to all worthy
causes which possibly accounts for
the prominent ition he has
already attain in the brief
time he has lived in the com-
munity.

(Continued on page 26)
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It's The Last Two Per Cent
Written for Design Hints by
DR. ROY L. SMITH.

E business man’s profits are not in the first seventy-five
r cent of the selling price but in the last two per cent.
bor, advertising, overhead, material, ete., consume the
first ninety-eight per cent; dividends are paid out of the
last two per cent.

Any man can succeed if the margin between the selling price
and the cost price is wide enough. He who survives modern
competition is the one who can keep a two per cent margin be-
tween the cost price and the selling price.

Personal success depends upon that last two per cent of
personal efficiency. In a time when competition is so keen and
the margins of difference between individuals are so narrow,
he is a wise man who keeps himself two per cent ahead of his
competitor.

It's the youth who is two per cent more efficient than any
of the rest who gets the good promotion.

It's the salesman who knows his line two per cent better than
any other man on the road who comes back with the names
signed on the dotted lines.

It's the boy who sits up a little later at his books, who works
a little longer on his job, who is just two per cent more faithful,
reliable, punctual or enthusiastic who wins.

In a great interscholastic track meet a few weeks ago the
winner was only six inches ahead of the loser—but that six inches
gave him the race.

The world is full of “almost people”—those who are almost
good enough to get the good position, almost good enough to
land the contract, almost good enough to pass the examination.
But the “almosts” have to take the second place, the poorer pay
agd the orders from the man who is only two per cent ahead of
them.

“He was a whizz in all but one respect,” said the manager
of a big business in speaking of a youth who had just been passed
by another youth. “There was no difference between them
except that one fellow had learned to hold his temper.”

“1 picked him because he had just one thing that none of the
rest. of them seemed to have,” said the director of the sales foree,
“The rest” had everything the success had except that last
two per cent,

A glass of booze, a few late hours, “that little game,” and a
lot of other “trifles” may not make much difference, but they
subtract that last two per cent.

Wateh that last two per cent—it holds the promise of all
the things you are working for.
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The Freeman mausoleum is the sixth design in
the DESIGN HINTS series of articles on mausoleum
construction, Plans for this mausoleum are illus-
trated on page 13,
This is an eight-crypt structure of pleasing vet
inexpensive style and will surely prove attractive
to the family of moderate means.
Besutiful 11x14 photographs of the desizns shown on pages 19 and 22
;.' will be furnisbed by Design Hints for 706 ench i
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The Mausoleum Idea
Is Penetrating!

1t is finding new advocates und muny of the smaller erufts-
men of the country are becoming interested in the immense
possibility of thix end of the industry.

This month we show the Lankis design. We hope you
will be sufficiently intorestod in this type to join the steadily
increasing  procession of those who would become identified
with mausoleum selling.

For severn]l months now Melroso has been currying on o
campaign in an effort to interest the trade in mausoloum
solling, not with the ides of muaking great compensation to
itself but beesuse we believe that in developing this L of
the eraftman’s businesa wo are doing something that Mﬁa:nm
great satinfuction to the trade in genernl in future years.

Our own art and desigming department, our own sales
department, in which some of the best known men in the
industry have their desks, will be of help to any dealer who iz
willing to make un bonest offort to get into the ;m.:inas of sell-
ing  mausoleums,

We invite your inquiry,

MELROSE GRANITE COMPANY
St. Cloud, Minnesota

Say you saw it in DESIGN l(l:ﬁ'l'r
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DONLIN

Your customer’'s interest will immediately be
quickened by the DONLIN design above illustrated.

The pilaster effect containing the simple con-
ventionalized ornament contrasts very nicely with
the polished surface of the die. The inexpensive
moulding treatment at the top ends and the slight
gable top combine to make this tribute different
from the usual design.

Plesse write the manufacturers listed in Dnign Hints for slaew
and pricss on the demignn shown on pages 1V und 22
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First Educational Course Text Book
Ready For Study May 1

HE first study unit of the
I Educational Course, “In-

teresting People in Suitable
Memorials,” will be read

for distribution about May ly
This announcement is made by the
Business Training Corporation,
who are conducting the survey of
the memorial industry and com-
piling the Educational Program
from the results of the survey.

Splendid progress is being made,
and added enthusiasm is created
each day in the vast Possnbuhues
of the ‘Eduecational Course.
is a great step towards the goal
outlined for the Memorial In-
dustry, and with the united effort
of the quarriers, manufacturers,
and retailers, there can be noth-
ing else but complete success for
the undertaking.

For the _lpast few weeks, the
Business Training  Corporation
have been engaged in studying
and analyzing the reports of
the survey, to date, drawing out
helpful material in connection

ith the first unit and the other
early units in the course. At
the present time the finishing
touches are being put to the draft
of Unit 1, after which it will be
very carcfully gone over before
it is finally given out for study.

Scores of shopping visits have
been made, and in each instance
a verbatim report has been
secured. This is a direct study,
carried through intensively and
extensively, of the actual retail
selling practices now in use in the
industry. Each investigator
entered the retail establishment as
a typical would-be shopper, to
buy a memorial, and followed the

sale throu h up to the actual
closing. These shopping visits
have already extended over thirty
states, including such representa-
tive states as California, Oregon
and Washington, on the Pacific
Coast; Colorado, Utah, and Wy-
oming, in the West; Nebraska,
Minnesota, Wisconsin, lllmons.
Kansas, lowa, Missoun, Indiana,
Michigan, Ohio, in the Middle
West; Texas, Tennessee, Louisi-
ana, Alabama, Georgia, in the
South; and New York, New Jersey
Pennsyhnma, Maryland, Massa-
chusetts, the District of Columbia,
in the East.

Scores of memorial retailers
have been interviewed by expert
investigators, and each interview
recorded. This will insure secur-
ing the most useful and essential
information.

The %uarry centers visited thus
far in the survey, are Barre, Ver-
mont, Winnsboro, South Carolina;
Tate, Stone Mountain, and Elber-
ton, Georgia; and Salisbury and
Mount Airy, North Carolina. In
each of these sections the special
investigators have visited and
interviewed quarriers and manu-
facturers, and have recorded fully
each interview. Manufacturing
plants of the larger type, and
their processes and methods, have
been examined and studied in the
quarry sections, Other q -
ing districts will be vmted at the
first opportunity.

Community Mausoleums and
No-Monument Cemeteries have
already been shopped and studied
in Michigan, Ohio, Illinois, and
New York. The results should
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be of immense importance in
combating these menaces.

Distriet Clubs Active

The Educational Course is the
program for which the district
organizations of Memorial Crafts-
men have been diligently waiting.
Because of this they have been
responding to the course in a most
encouraging manner.

Organization meetings, and re-
organization meetings, of the vari-
ous districts in the country, have
unanimously adopted the Educa-
tional Course, acclaiming its pur-
pose with enthusiasm.

The Memorial Art Clubs of
Cleveland, Ohio, Madison, Wis-
consin and Kansas City, Mo,
recently reorganized, and the re-
sults of the meetings were most

gratifying.
'l'heleistrict Clubs of Denver,
yrand  Rapids,  Philadelphia,

Columbus, San Antonio and Pitts-
burgh, also held enthusiastic meet-
ings, and reported stimulated in-
terest and a keen desire for the
Educational Course, on the part
of the retailers and their salesmen.
Before very long there will be
two men in the field, to work with
the clubs already organized, and
to form new district clubs. They
will work in co-operation with the
Memorial Craftsmen of America,
and will do much in the way of
stabilizing the groups and so guid-
ing them that they will function
in the best manner ible.
There is a steady demand and
need for these district ps, to
build understanding and construc-
tive competition between the re-
tailers in the different sections.
Nothing will kill business quicker
than destructive competition, for
it not only cuts the necessary
rofits, but destroys the con-
dence of the purchasing public,
and leaves them with a sense of

confusion, distrust and bewilder-
ment that eventually spoils and
does away with their purchasing
mstinet.

Through the Memorial Art
Clubs, and the medium of the
Educational Course, not only will
the dealers themselves find it
possible to come ther, but
their salesmen, too, will be afford-
ed this excellent contact. This
friendly basis, founded on a pro-
gressive platform, will in many
cases to the root of the trouble
and ill-feeling between a number
of memorial retailers.

Over the Top with 500 Enrollments
Signed subscriptions are com-
ing in steadily, with the amount
well on the way towards 600,
The spirit shown by the retailers
to take the Educational Course
not only for themselves, but also
for their salesmen and executives,
is proof that the guaranteed 1,000
enrollments will be reached be-
fore the fall activities open in
September,
very day new paid enrollments
are being received, and it would
seem, figuratively speaking, that
the memorial industry is on tip-
toe for the first study unit.—
From Memorial Crafts News.

Timely Hints

(Continued fron page 16)

business men and we work early
and late to give them a little
ﬁ}m'e than the mere necessities of

e.

Why then, may we ask, should
there be such a radical change in
our make-up when it becomes
necessary for us to provide a
suitable memorial, the last and
most sacred gift of all. Will we
be attracted to the dealer who
offers nothing but cheap tomb-
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—

stones or to the one who in his

ad gs-—

“Perhaps you are interested
in the erection of a monument.
Perhaps it is only a marker you
require. We are as much interest-
ed in aiding you to secure the
small tribute as the Iarﬁer me-
morial. Let us Plan with you.”

Think it over.

Now that is off our chest we
feel better and will conclude by
explaining what we intended to
tell you about fifteen paragraphs
back before we became so warm.

In this article we have illus-
trated the Parthenon for a single
column newspaper ad. This ad
has also been copyrighted to
avoid duplication on the part of
dealers using it in a single com-
munity. Permission to use it will
be granted to the first dealer in
any locality who requests the
privilege.

A single-column newspaper cut
will be furnished by Design Hints
for $2.50 postpaid.

FOOL cannot get angry.

A A wise man will not—
when he thinks.

The trouble is, we all
get excited before we start to
think.

Anger is a sudden sentiment of
displeasure and usually wears off
with a few hot words. But how
these ‘“‘few hot words” reveal
us to the world.!

The daili;e disposition to get
angry can cured if you will
only take time to watch others
who are making fools of them-
selves. The lesson should be
enough.

If you have an explosive temper,
you-have about the most expen-
sive human handicap.

Anger is an infection of the
intellect. Crazy people are
“mad,” but anger is lel’: for the
so-called sane.

When a pitcher gets angry, he
loses the game. Let the %;ywyer
lose his “goat” and he wins—
defeat. When anger is in, real
ability goes out.

In matters of love, the one with
the truest affection will be more
inclined to abandon an argument.

Put it this way: To quarrel
with a superior is silly; to wrangle
with an inferior is small; to fight
with an equal is very doubtful;
to get angry at the one you think
a great deal of is at least dis-
quieting and sometimes danger-

ous.

A fit of anger seldom pays, and
after it is all over, how well we
know it. The important thing
is to be able to stop the fit before
it gets started.

Nine quarrels out of every ten
would never start if people would
only stop to ascertain whether the
difference is worth contending
about.

There are folks who are never
happy until they are unhappy,
never satisfied until they can start
a quarrel. They are alive with
the microbe of antithesis, and
eventually dead so far as their
former friends are concerned.

One or two fits of anger a day
result in resentment toward the
world. ‘“‘Resentment"” is anger
continued—continued until all
common sense is lost and most of
our friends are forfeited.

There are only two classes of
people—Malefactors and bene-
factors.

At one time a dry cellar was
very important. Times do change.
Now a wet cellar has more signi-
ficance.
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Granite Chips

(Continued from page 17)

Mr. H. H. Barnett, vice-presi-
dent and manager of the Western
Marble and Granite Co. located
in Missoula, Mont., has in daily
use an air hydraulic lifting banker
which he designed and manu-
factured in his own shop. This
banker is connected to the air
tank and is capable of lifting two
tons on 40 pounds pressure and
from six to eight tons on 80
pounds pressure. A large die
can be tipped onto the sandblast
cart and the jack then used to
set the die upright. The top of
this banker is about 1-8 square.
Its utility and convenience will
be immediately ap nt to the
Em&: A similar ’ftit;g bar'\.‘lz:r

as since appeared on the market

but Mr. gamett's banker has
been in daily use for the past
six years, Heisa mechanie-
al engineer and is therefore fami-
liar with leverages and tensions
of metals and granite.

Mr. Barnett uses live steam for
applying Jiffy-Stencil which is
far superior to the hot water and
sponge method because the steam
softens the gum; the air bubbles
are sealed and no wastage of gum
occurs from being washed off.
The stencil is laid on the cold
stone and a wooden roller applies
it smoothly. The steam is ap-
plied through a fan tail nozzle at
natural steam pressure of 15 to
120 pounds.

Mrs. Barnett, or “The Boss" as
Mr. Barnett calls her is in the
office daily and very efficiently
assists him in conducting the
growing business.

Ben Franklin was the first man
to adapt stoves to burn coal.

Mausoleum Construction

(Continued from page 12)

Granite
All granite used for the exterior
of the building is to be of

granite, free from defects, dimen-
sions and finish as shown in the
drawing and to be set in good
cement mortar mixed as follows:
White Portland cement one (1) part
Good clean sharp sand three (3)
parts thoroughly mixed before the
water is added; all joints shall be
raked out one half inch deep and
well pointed after the building is
m.
Imterior

All of the unexposed parts of
the ecrypt construction shall be

of the t grade of structural
slate of size and finish specified
on the drawings. The exposed
parts of the erypt construction
and the vestibule shall be of
- Marble, size and
finish as shown on the drawings.
All exposed marble shall be highly
polished, set with bronze dowel
pins, expansion screws, copper
wire and plaster of paris.

Bronze Work
The doors, windows, sash, grills,
ventilators, and fixtures shall be
of government standard bronze.
e contractor shall, upon com-
pletion of the work, clean up all
debris, grade and seed the lot.

These specifications should be
included in a general way in all
mausoleum contracts and there-
by preclude error on the part of
the contractor and assure satis-
factory fulfillment to the pur-

chaser.
PLATE NO. 6
In plate number six we show

the plans of an eight erypt mau-
soleum in rock and axed finish
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thus making a very neat and well
proportioned building for a family
of moderate means.

Fig. 1 shows the side elevation,
or as the building appears from
the side, and the ventilators at
a. and b.

Fig. 2. shows the front eleva-
tion; the axed name panel over
the bronze doors, and the steps
and vases

ig. 3. the rear elevation, shows
the glass window at the rear
of the vestibule.

Fig. 4. the longitudinal section,
or as the building would appear
if it were bisected lengthwise.
Note the vestibule ventilator and
ceiling support at a. The bronze
rosettes at b, are fitted to the
marble slabs to facilitate easy
removal for interment. The dot-
ted lines in the foundation in-
dicates the outline of the crypts
under the floor line.

Fig. 5. shows the floor plan,
the ground dimensions, locations
of the doors and window, crypt
construction and the air space
at a.

Fig. 6. is a cross section, or as
the building would ngpear if
bisected crosswise. This plan
shows the vestibule ventilators at
a. and the construction of the
crypts under the floor line. The
slab at b. is equipped with bronze
floor rings to permit raising for
interment.

Memorial Day

(Continuwed from page ¥)

And so on Memorial day we
observe these things. We look
back on a nation that has fought,
not for the glory of the sword,
but for the weak and helpless,
the women and children and the
smaller nations. We see in this
country traditions that do not

liti-
onor

include the decapitating of
cal enemies, but rather the
that is due them.

Memorial dax is a splendid day.
It is a day of the stalwart citizen,
of the true patriot. It is made
greater by the Memorial crafts-
man because in it he preaches
the doctrine of remembrance.
When events like these die then
a people dies and this nation is
no more.

TO OUR FRIEND THE HORSE

O Horse, you are a wondrous
thing! No horns to honk, no bells
to ring; no license buying every
year with plates to screw on front
and rear.

No spark to miss, no gears to
strip; you start yourself, no clutch
to slip, no gas bills mounting
every day to steal the joy of life
away. Your inner tubes are all
0. K. and, thank the Lord, they
stay that waﬁ.

Your spark plugs never miss
or fuss; your motor never makes
us cuss. Your frame is good for
many a mile, your body never
changes style, your wants are few
and easily met—you've something
on the auto yet.—Ex.

'y

Never teach a young life to
avoid difliculties, Surmounting
obstacles is the best way to be-
come educated.

Lo R

Lame-duck in commercial par-
lance is a printer who is unable
to meet his liabilities. Is there
any wonder that there are so
many lame ducks when nearly
every business man takes a shot
at him on price?

TyY

“Spats™ are being worn and
pronounced stylish. The proper
term is ankle awnings.
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The Real Men

A real man never talks about
what the world owes him, the
happiness he deserves and the
chances he ought by right to
have, and all that.

A real man is just as honest in
the dark in his own room as he is
in public.

A real man does not want pulls
and favors. He wants work and
honest wages.

A real man does not want some-
thing for nothing, so the get-rich-
quick people can not use him.

A real man does a little more
than he promises.

A real man is loyal to his friends
and guards their reputation as his
own.

A real man minds his own busi-
ness. He does not judge other
persons beyond sure knowledge
not presuming to “search hearts,”

A real man has excuses for
others, never for himself. He is
patient and charitable to others;
to himself he is strict.

A real man does not hunt
danger, but never dodges it when
he ought to meet it.

A real man is glad to live and
not afraid to die.

Ty

Sambo—"“Was you sick with
the flu, Rastus?”

Rastus—** Man, | was sosick dat
mos' every night ah look in the
causeyouallity list for my name.”

L R

Say Mose, what causes all those
flies to follow us like dat?

Save vo' bwef, chil’, dem ain’
flies, dem's buckshot.

LR RS

Fortunate is the man who learns
a lot from a little experience.

ey

“A loud mouth betokens low
intelligence."”

Device Pat, Sept. 22.25,

DON’T FORGET

Thin “Air-Take-OIt Dovies "
by hundreds of satisfled denlors.

It gives more pressure than uny other so-
called -Tr-lukr-uﬂ-dvvk'-- for comotery lottoring.

Device fits spark-plag hole of any motor;
no tank required. Guarantesd 2 yoars: 10 day

trial.
COMMENDATION!
Mount Bros.,
Memphis, Mo.
etitiomen:
We recwived your ** Alr-Take-Off
Deview™ nome weekx -fn. but did not try it out
until the past week. It i » simple looking econ-
traption but worth its weight in gold and one
hundred dollars would not buy it if we could not
get another. It was worth all it coat the first
two duys we used [t
Very truly yours,
Dees Monument Whka,,
By J. E. Dees, Prop.
A Signed Guarantee With Every
Order Filled

MOUNT BROTHERS,

MEMPHIS, MO.

In wing used

Gentlemen: Enclosed s check or (smd C, O.
D) for £30.00, 1 will try the “Alr Tale-Of
Devica™ for 10 dayn. 1If not satisfied, you are
Lo return my money.

Make of Car i =

Name

Address
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"The Flawless Barre

Our Emblem Is Your Protection

Beauty, good taste, grace of design, and

- long enduring qualities are the attributes of
memorials that bear the Rock of Ages

" emblem. They are recognized by discrimi-
nating buyers to have a greater value because
their imperishable finish is protected by the
Rock of Ages Certificate of Guarantee, when
so specified by the dealer,

ROCK OF AGES CORPORATION
BARRE, VERMONT

Say you saw it in DESIGN HINTS
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(Polor and Gexture-~

There is enough variety imcolor and tex-
ture in the Gopher line of splendid gran-
ites to satisfy the most fastidious tastes.

Golden Pink, Light Gray, Diamond Black
Minnesota Red Mahogany
H-Red, Dark Gray

Dealers who are hard to please~are
Gopher's most satisfied customers. We
welcome the opportunity to prove this

assertion.
GOPHER GRANITE CO.
ST. CLOUD, MINNESOTA

Say you saw it in DESIGN HINTS
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A Great Volume of Business

. For Superior Red and Gray.

The Ahlgren line of Superior Red and Gray St. Cloud,
has realized on its anticipated preparedness for business and
as a result we have reached new levels of volume for the
spring business this year.

We anticipated a continuance of this volume due to the
fact that we have shipped the Ahlgren line into new terri-
tory and we have had many complimentary letters concern-
ing the quality of our granites and their faultless finish.

Granite City Granite Co.

The Ahlgrens
S. Cloud, Minn.
REPRESENTATIVES
R. G, KOCH, 316 K 5ist St., Kansas Clty, Mo

O, A, RAIRDON : Box 423, Bellefontaine, Ohio
C. H. GRUNEWALD, 314 Eitel Bidg., Senttle, Washington

Say you saw it in DESIGN HINTS
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CARNELL

We Prepared for the Last
Minute Rush in Red Pearl.

In anticipation of the usual condition of unusual demands
just before Memorial day we have prepared ourselves for the
customary rush for RED PEARL and as a result we have taken
out some choice blocks and made them ready for hurried
completion according to your order in the event this comes on
again this vear.

If you get caught, therefore, at the last minute we will do
everything possible to give you the service you demand.

St. Cloud Granite Works

St. Cloud, Minn.

Say you saw it in DESIGN HINTS
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FOR OUR

Boltless Surfacer
Bush Chisel

It Is Important

that the cuts and key properly fit
the chisel.

Satisfactory Results

can be guaranteed only when
the new cuts and key are
furnished by us. They will
fit as well as the original set.

Trow & lloiden Co.
Barre, Yermont

GLOBE H. C. CHILLED SHOT

Fi wing, cutﬁﬂmd polish-
ori:‘&g“m' arble and
other hard stone

BESTBY EVERY TEST

Special treatments for strength
and durability render it 35 to 40
p:rmtmondemd&pt in leaty

service and cu ca
d cast-tron low

than the ordinary

ormity and quality insures satis-
fuction at all times.

Maunufactured by

The Globe Steel Abrasive Co.

Mansfield, Ohio.
Write for Samples.

MAKES 'EM HAPPY

Cranes, Hoists and Derricks

make play of work. Ask
the men who use
them.

GRANITE CITY IRON
WORKS

St. Cloud, Minn,

Motor Equipment Reduces oil and eases oﬁts

DRIVING POWER

is needed to keep bulky machinery
In profitable motion, We spec-
ialize in motorized equip-
ment for the granite

industry,

GRANITE CITY ELECTRIC

COMPANY
St. Cloud, Minn.

Overhead Cranes Reduce Overhead Costs.

" Say you saw it in DESIGN HINTS
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Rex Has Answered the Demand
For Extra Good Spring Service.

During the last two or three weeks one carload after another
of Rex memorials have been going to the various corners of
the country. Some of these have been on short notice, all of
them have been spring orders,

By the service which Rex has been able to demonstrate
this spring we have convinced our customers that it is possible
to get deliveries of this kind even forthe late hour customers.

We are always prepared to render prompt service,

Rex Granite Company,
St. Cloud, Minn.

Say you saw it in DESIGN HINTS
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St. Cloud Iron
Works Co.

St. Cloud, Minnesota'

Manufacturers of

Jenny Lind
Stone Polishers
Shot Wheels
Emery Wheels

Surfacer Frames

Agents for

Dallett Products
PneumaticTools
Stainless Glue
Putty Powder

SERVICE Is

A NECESSITY WHEN YOU WANT IT.

We have
A COMPLETE LINE OF DOMESTIC GRANITE
Rock of A or Pirle’s Dk. Barre, Wotmore h
Morse or L. Smith Lt. Barre, Quiney, St
Cloud, Westerly, P-C Biack, FEiberton lus,
Winnmsboro Blue, Coneord, Ryegate, Chester,
llnllmvoll, Wnodbury Wiusau Red,
Connecticut White,

READY TO SHIF IMPORTED GRANITE
Balmoral Red, Grocin Green, Cheviot, Hige
Poarl, Emorald Poarl, Black Swede, Bon More

Beers Red.
DESIGNS
That are srifstic, Up-to-Date, Practical.
Alr Brush Designs at Reasonahle Cost.

Send un your Sketches for Estimates,
Stock Sheets on Request

EPITAPH

Here lios Anne Mann; she lived an
Old maid and died an old Mann,

BURTON PRESTON & CO.

MANSFIELD, OHIO

2 _ SRS R o R e T R P2 =5 = o

neluding Steel Mo

'.I:‘.oﬂ.' LA ma COQ

Barre, Vermont

Say you saw it in Dl'lbl(-\' lll‘QT\

“Superior In Every Way'
Hundreds of vullnmon have tod by
its Speed, -53“

Outfit No. 2 '(‘nmuo Lhuntcl’u) #7000
1 $630 00
()I‘T ON Tlll AL

'-z‘ Gen (A handy tool $30.00
”’u‘hu-!ndl - 1500
Get our New Catalog and Prices

RUEMELIN-

Granite City Tool Co.,

GUARANTEED
TOOLS

We guarantes our
SURFACER TOOTH
CHISELS

sguinnt breaking or
Jumping in the shanlk.

Wo are manufacturers
of Pasumatic tools (n-
cluding Surfacers,
Frames and Heads, Pol-
ishing Machines and
all pocessories, m.hr:s
up a complete

Granite Working Tools,
We also carry s line of

bar steel, hollow steel
and shat,

Prompt Shipment
Inquiries Solicited

St. Cloud, Minn

m—-..evu
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A Masterful
Nemorial Nedium

That discerning eve which perceives loveliness in master-
ful memorial design will revel in the brilliancy of the polished
surfaces of Pirie's Dark Barre Granite-—and in the hands of
the sculptor or designer it becomes a medium in which he is
able to carve any beauty he can vision.

Demand the Pirie Ce l'hbl"ruh n_l' Perfection.

J. K. PIRIE ESTATE,

Office: Campbell Block, Depot Square,

BARRE, VERMONT

Say you saw it in DESIGN HINTS
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A Business Such As We Never
Have Had Before In Spring.

That is true of the grist of contracts received by the House
of Seven Brothers this year. Our Memorial day business has
been greater than ever before.

We know there are several reasons for this. We have
tried to maintain an exceptional service to our customers,
therefore the old customers know what to expect and the new
ones learn it from the old.

Old customers also know of the flawless type of granite
and work and we have a splendid return on our new policy of
offering new designs to the trade.

THE HOUSE OF SEVEN BROTHERS
7 Universal Granite Co. 7
| = St. Cloud, Minnesota —

IHlinois, Indiana, Michigan Representative,
C. F. Carpenter, Box 715, Indianapolis. Indiana.

Say you saw it in DESIGN HINTS
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Business Is On The Upgrade And
The Man of Action Gets It.

Indications are that this year will be on a par with some of
the great business years following the world war. This is the
promise of some of the greatest industrial and economical
observers in the nation.

The man of action, the man who is aggressive and out for
new records, is the man who will gather in the returns on this
kind of a wave. We hope the men of the memorial industry
will cash in on all their possibilities and will see to it that
every lot which has been unmarked for the past several years
will have a suitable memorial.

United is prepared to give you its whole-hearted support
in a campaign to bring about this result. We hope you will
call on us for any assistance needed.

UNITED GRANITE CO.,

St. Cloud, Minn.

Say you saw it in DESIGN HINTS
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- It Would Be
- A NMistake—

to drive hard for Memorial day business now just because
it is a big season for you if

—you should rest on your laurels after you have achieved
your goal for this seasonal business.

The test of real selling effort and the final analysis of sue-
cess comes in sustained effort the year around.

Vietory conceptions in design, backed by Victory service
in selling, will help you carry out this plan of merchandising
that will make good months in all seasons and bring about
a good volume for the year,

Each month Vietory offers a new idea and many of the
outstanding craftsmen of the country are taking advantage
b of it. Are you?

Victory Granite Company, Inc.,

Barre, Vermont

& SALESMEN: - A, A, Hecht, 15705 Jordan Ave.. Chapelle Gardens, St Albans, L. I, New York: E O,
¢ Stender, 1113 16th  Ave., Alloons, Fenna: 1. Porry Groene, 1517 Thied Ave. West, Birmingham, Ala.
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DESIGN HINTS

A new and exclusive Swenson Creation. Sizes and prices upon request

For Ghose
Who Love Beauty—

and who insist upon its expression, the John Swenson
Granite Co. is constantly developing new memorials in at-
tractive forms. Simple in outline, with lovely decoration,
you never will tire of a Swenson Gray memorial.

After continuous exposure to the elements the charm of
Swenson Gray Granite remains unchanged.

The John Swenson Granite Co.

- ' - -

Concord, New Hampshire
I. N, Strock, Baltie, Ohlo; Ashmore Brothers, Zanesville, Ohlo: Fred Haslum
4019 Renwood Ave., Kansas City, Mo., U, G. Doran, P. O, Box #2, Dalias, Texsaa

Say you saw it in DESIGN HINTS




b
S VA
7‘ /( \',\X

P e

L
P .
(G~ )N\

tent with nothing bt the finest.
Exclusively Royal.
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ROYAL GRANITE COMPANY
ST.CLOUD ~ MINNESOTA







